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Summary

This research came in order to highlight the role of the handicraft sector in the promotion
of Algerian tourism, through the adoption of the descriptive analytical approach, and
throughout this research, we discussed the components of tourism in Algeria, which
include natural, cultural, historical and material ones. In addition to the various types of
products of traditional industries and crafts in Algeria, such as the manufacture of
traditional jewelry and copper products, as well as the problems which the two sectors and
other elements related to the topic of our research have been facing. A field study was also
carried out that included two questionnaires, the first of which was directed at the people,
meanwhile the second one was aimed at the Algerian craftsmen. We have reached several
results in our research, as we concluded that there is a reciprocal relationship between the
tourism sector and the traditional industries and crafts sector, and that the products of
traditional industries represent a factor of tourist attractions, as the latter helps in
diversifying tourism and its suitability. Key words: tourism, traditional products,
handicrafts and crafts, craftsmanship.



