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summary

The Algerian commercial banks have to confront the challenges of competition that
the banking’s environnement is witnessing in addition to what they impose as conditions and
requirements, since this cannot be achieved only by taking care of the marketing activity.

So, banking marketing is the core of the bank’s activity and their main instrument of
progress and achieving a balanced growth of their services, which is related to the structure of
resources and deposits or affiliation and lending as the evolution of banking business and its
growth depends on the availability of marketing awareness, and this is due to what the work’s
banking is facing as difficulties and restrictions that call for a thorough and a conscious
lookout and require taking decisions to be implemented in an overall and a full framework of
information. taking care of marketing in the bank, sets up the creation of special directorate
that is focusing on marketing and helps on identifying the needs of clients and their financial
abilities and design a combination of banking services, which are responsible to ensure
effectively their satisfaction and their requirements using the power of innovation and the
crearion by activating all of them for the sake of a continuous development and improvement
in the mixture of services offered by the bank.
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